


design x politics
A brand is a promise. Whether the brand is a political 
candidate or a retail chain, people have expectations and 
emotional responses to brands. I help brands fulfill their 
mission and promise through design. From creating campaign 
logos and visual identity guides, to rebranding organizations, I 
apply the principles and aesthetic of advertising to politics and 
create winning campaigns for candidates and advocates.

I specialize in consistency through design across every 
medium and touchpoint because I believe that creates the 
strongest brand identity. When someone attends a protest 
and they are handed a purple NARAL Pro-Choice America sign 
with a simple message, that same emotional response should 
carry when they go to NARAL’s website and learn about the 
organization’s issues and then follow NARAL on Facebook. If 
they sign up to volunteer, they will get an organizing guide 
and collateral that embodies NARAL’s mission and instantly 
reminds them of the cause they are fighting for. And when 
they become a member and proudly wear a purple NARAL 
t-shirt, they will have embraced NARAL’s values and promise 
and included NARAL as part of their personal identity. 

That is the power of design. NARAL’s purples are not just RGB 
and CMYK values; they represent almost 50 years of the fight 
for reproductive freedom. 

In addition to working with organizations like NARAL and 
Victory Fund, I also create custom logos and visual identity 
guides for campaigns. I design materials that represent the 
candidate and also speak to their message and constituency. 
Whether it be for New Mexico’s senior senator, a congressional 
challenger in Alaska, or an upstart governor’s race in 
Connecticut, I design and elevate branding for any campaign.

Now more than ever, it’s critical that campaigns and 
organizations elevate their presentation to impart a lasting, 
authentic impact on their audiences. Whether it’s for donors, 
members or voters, strong creative provides the most effective 
vessel for any message that has a hope to win on election day. 
With years of experience working on campaigns, consulting 
for organizations or creatively directing branding, I help my 
clients build their impact and win campaigns because I carry 
their brand’s promise throughout my designs.





NARAL Pro-Choice America, the nation’s 
oldest abortion rights advocacy organization, 
and it’s 1.2 million member activists fight for 
reproductive freedom in every state. As the 
digital design manager, I conceptualize, plan 
and design everything for the organization. In 
digital this includes social media content, email 
banners and infographics, motion graphics, 
videos and websites. This work has included 
several major projects across NARAL’s programs 
and operations, including the launch of new 
websites and branding to more than 20 state 
affiliates and chapters.

Executing NARAL’s brand goes beyond the 
digital space. I create materials that reach 
members and the public at every touchpoint. 
I conceptualize everything from fundraising 
event save the dates and invitations, to mailers 
and step-and-repeats. I organize and prioritize 
requests from every department, including field, 
where I design petitions, toolkits and canvassing 
materials. Some of my favorite projects are 
merchandise and collateral, where I work with 
printers to see NARAL’s branding come to life on 
thousands of signs during a march or protest. 

The rebranding of NARAL has transformed the 
organization’s visual identity into a cohesive 
brand that better represents a strong leader in 
the reproductive rights space, having a sizable 
impact on brand membership, campaign 
effectiveness, and earned media coverage.
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Fake women’s health centers, sometimes referred 
to as Crisis Pregnancy Centers (CPCs), are facilities 
that claim to offer pregnancy-related healthcare 
and medical services, but instead lie to women 
about their healthcare options. Fake women’s 
health centers want to overturn the FACT Act—a 
law passed in California that provides women 
and their families with access to full and accurate 
information about their reproductive healthcare 
options. This case went to the Supreme Court in 
NIFLA v. Becerra and I led the coalition brand, End 
The Lies. This campaign brought together more 
than a dozen reproductive rights organizations 
who participated and shared the materials I 
designed. 

The campaign was largely a digital project that 
included a new website, graphics, emails and 
videos. In addition, there was a week of action 
toolkit, lobby day and Supreme Court rally with 
many printed materials. End The Lies was created 
because of NIFLA v. Becerra, but has now become 
the main resource for information about fake 
women’s health centers and the ongoing battle to 
get them to stop deceiving women.

End The Lies
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Correct The Record is a strategic research and rapid 
response team designed to defend Hillary Clinton 
from an endless barrage of unfair and inaccurate 
attacks. A pivotal moment in CTR’s work was on 
October 22, 2015, when Hillary Clinton testified 
for more than 11 hours in front of the House Select 
Committee on Benghazi. 

As the senior designer at Correct The Record, 
I led a team of designers to create materials to 
help Hillary Clinton’s presidential campaign. The 
Benghazi Research Center was a sub-brand that I 
created and directed. Ahead of Secretary Clinton’s 
testimony I designed a complete guide to the 
House Select Committee that included 150 pages 
of research proving its partisan agenda. This was 
critical in changing the narrative the day before 
her testimony and actually flipped the burden 
on the committee to prove its legitimacy. This 
guide was featured on dozens of news programs 
and publications, including CNN’s New Day and 
MSNBC’s Morning Joe. Additionally, the guide 
was the 2016 American Association of Political 
Consultants winner for Most Original/Innovative 
Collateral. The Benghazi Research Center brand 
created multiple books, dozens of shareables 
and countless pieces of collateral during the 
investigation.

Throughout the 2016 election at Correct The 
Record, I created and executed multiple sub-
branded campaigns that included original logos, 
websites, graphics, media kits and collateral. These 
projects and designs attracted millions of earned 
media hits for Correct The Record and ultimately 
helped the Hillary Clinton campaign.

Correct The 
Record



In addition to defending Hillary Clinton, 
I also designed materials to hold Donald 
Trump accountable and highlight 
opposition research about his record. 
Trump Lies was a brand I created to 
highlight Donald Trump’s thousands of 
lies throughout the campaign which 
earned a Washington Post ‘Pinocchio’. 
Research reports and collateral, including 
stickers and press kits, were produced 
and sent to influencers and reporters, 
earning millions of impressions. I 
extended the brand online with a 
website and led design projects for 
video and social media shareables.
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Victory Fund, the only national organization 
dedicated to electing openly LGBTQ people, 
organizes conferences, trainings and 
presentations throughout the year. As their design 
consultant, I have created collateral, shareables, 
advertisements and more than a dozen reports 
for the organization. In addition to their annual 
reports, I have designed conference invitations, 
fundraising programs, event collateral and research 
documents. These designs have been turned into 
presentations and paid acquisition advertisements, 
and the research reports have been featured 
in numerous outlets, including national media 
organizations like The Washington Post. 

As Victory Fund’s design consultant, I have helped 
the organization maintain a cohesive look in 
their materials while still advancing the brand 
and modifying the designs for each audience. I 
also created sub-brand logos for Victory Fund 
and provided the organization with assets to 
implement the branding. Each year, Victory Fund 
continues to elect a record number of LGBTQ 
representatives around the country.

Victory Fund





In 2016, Steve Lindbeck was facing an uphill 
battle for the only congressional seat in the state 
of Alaska. His campaign needed a modern logo 
and authentic visual identity that reflected his 
commitment to the state and the fresh energy that 
his opponent lacked.

I created Steve’s campaign logo and visual style 
guide that was used on all of his campaign 
materials. From the website and television 
advertisements to campaign stickers and social 
shareables, Steve’s campaign had a strong and 
cohesive brand that stood out. The design is 
inspired by Alaska’s state flag and Polaris star, but 
came with easy adaptations for different design 
requirements. Working closely with the campaign 
team, I directed brand implementation and 
consulted as needed throughout the election.

Lindbeck for 
Alaska



SarahMcBride
DIGITAL CREATIVE GUIDE



#001B42

R=0
G=27 
B=66

#00457C

R=0
G=69
B=124

#008ABB

R=0
G=138 
B=187

#6A99B5

R=106
G=153 
B=181

#D7E8EF

R=215
G=232 
B=239

#FFD646

R=255
G=214
B=70

Poppins Light 
Poppins Regular
Poppins Medium
Poppins SemiBold
Poppins Bold

Libre Franklin Thin
Libre Franklin Thin Italic
Libre Franklin Regular
Libre Franklin Regular Italic
Libre Franklin Bold
Libre Franklin Bold Italic
Libre Franklin Black
Libre Franklin Black Italic

Sarah McBride, a progressive activist and transgender rights 
leader, needed to launch her personal brand ahead of her first 
book. I worked with Sarah to create a digital creative guide 
that could be used for her website and other platforms. The 
creative guide embodies her warm and energetic personality 
while also presenting her as a progressive leader. The guide 
outlines color palette, typography, iconography, heading 
styles and graphic templates. This has helped Sarah build 
an effective and authentic vessel for expanding her brand 
and increasing awareness while she continues the fight for 
transgender equality.

Sarah McBride
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